
Clinton, Obama present united front

WINSTON-SALEM, North Carolina 
— The two women, once adversaries, em-
braced like best friends, calling each other 
“inspiring” and “amazing” and “my girl.”

They clasped hands and worked a stage 
surrounded by more than 10,000 roaring 
supporters, waving and pressing the flesh 
as a team. Their past rivalry appeared all 
but forgotten, or at least overshadowed by 
the stakes of  a presidential race.

In their first joint campaign appear-
ance on Thursday, Michelle Obama and 

Hillary Clinton made a public show of  
sisterhood and mutual admiration as the 
current first lady, a star on the campaign 
trail, sought to use her soaring popularity 
to boost the former first lady into the Oval 
Office.

“There are some folks out there who are 
commenting that it is unprecedented for a 
sitting first lady to be so actively engaged 
in a presidential campaign, and that may 
be true,” said Obama, a reluctant cam-
paigner who has nevertheless emerged 
in recent weeks as Clinton’s most compel-
ling surrogate.

“But what is also true is that this is tru-
ly an unprecedented election, and that’s 
why I’m out here,” Obama added, argu-
ing that Donald Trump, the Republican 
presidential nominee, was working to dis-
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Hillary Clinton embraces first lady Michelle Obama 
on Thursday during a campaign event at Wake Forest 
University in Winston-Salem, North Carolina.
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Safeway buys G&G
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On Thursday, G&G Supermarket store director and COO Carol Lowe-Drake tells Rose Lombella, who has been shopping at the Santa Rosa store for 
more than 50 years, that the local market will be sold to Safeway. 

G&G Supermarkets, a landmark fam-
ily-owned Sonoma County grocery busi-
ness for over a half  century, has been 
purchased by Safeway stores, the two com-
panies said Thursday.

Pleasanton-based Safeway has agreed to 
hire all 250 G&G employees from the com-
pany’s Santa Rosa and Petaluma stores at 
“the same compensation or better,” said 
G&G CEO Teejay Lowe.

The exact date for the change in busi-
ness has yet to be announced, but the deal 
should be completed by the end of  the year, 
Lowe said. Each store will be renamed 
Safeway.

G&G workers at both locations learned 
of  the sale Thursday morning in meetings 
with Safeway and company officials.

Terms of  the sale were not disclosed.
Safeway officials did not respond to ques-

tions about the impact of  the purchase on 
their existing stores near the G&G prop-
erties, including the Safeway on Marlow 
Road in Santa Rosa and the store on South 
McDowell Boulevard in Petaluma.

Christine Mendoza, 28, of Santa Rosa was pushed in a shopping cart by her mother at the local 
G&G Supermarket and continues the tradition with her own kids. 

FAMILY SELLS AFTER 53 YEARS

Workers at SR, Petaluma stores to keep jobs once deal closes
By ROBERT DIGITALE
THE PRESS DEMOCRAT
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Pot taxes 
popular 
among 
localities

Intent on tapping the econom-
ic green rush of  legal marijua-
na, Mendocino and Lake coun-
ties, and Cloverdale and Point 
Arena, have placed cannabis 
taxes on the Nov. 8 ballot, with 
Sonoma County and Santa Rosa 
planning to follow suit next 
year.

Those local and county of-
ficials see cannabis business 

taxes as a way to 
pay for regulat-
ing the emerg-
ing industry and 
bolstering public 
services such as 
law enforcement, 
roads, parks, li-
braries, youth 

and senior programs, and men-
tal health care.

They are part of  a statewide 
wave of  local governments — 
at last count 32 cities and nine 
counties — attempting to cash 
in as California moves toward 
legalization of  marijuana for 
adult use, a measure on next 
month’s ballot that could cre-
ate a pot industry valued at  
$6.5 billion by 2020, according to 
one estimate.

Sonoma County and Santa 
Rosa officials are working joint-
ly on pot tax plans that could 
be approved separately by the 
Board of  Supervisors and City 
Council in early December, in 
time to put them on a special 
election ballot in March.

“We want to be on the same 
page,” said David Guhin, direc-
tor of  Santa Rosa’s Planning 
and Economic Development de-
partment.

CAMPAIGN 2016 » Votes 
set for Nov. 8 in Lake, 
Mendocino counties
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FCC: Your 
private data 
is your own 
property

WASHINGTON — Federal 
officials approved broad new 
privacy rules on Thursday that 
prevent companies like AT&T 
and Comcast from collecting 
and giving out digital informa-
tion about individuals — such 
as the websites they visited and 
the apps they used — in a move 
that creates landmark protec-
tions for internet users.

By a 3-2 vote, the Federal 
Communications Commission 
clearly took the side of  con-
sumers. The new rules require 
broadband providers to obtain 
permission from subscribers 
to gather and give out data on 
their web browsing, app use, 
location and financial informa-
tion. Currently, broadband pro-
viders can track users unless 
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NEW RULE » Broadband  
firms need consumers' 
OK to track web habits


